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Rock & Roots Radio 
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Why choose WFUV? 

A unique programming mix 
ƭƛǎǘŜƴŜǊǎ ŎŀƴΩǘ ƘŜŀǊ ŀƴȅǿƘŜǊŜ 

else on the radio.  

Loyal and attentive 
ƭƛǎǘŜƴŜǊǎΦ bƻǘ άōǳǘǘƻƴ 

ǇǳǎƘŜǊǎΦέ 

An extremely desirable audience of 
sophisticated and well-educated 

listeners, hard to reach with traditional 
media. 

Coverage of both the city 
and the suburbs at 

suburban radio prices. 

A clutter-free 
environment: one 

minute of 
underwriting spots 

per hour. 

The Halo Effect: You project a 
positive imageτ7 out of 10 public 
radio listeners say they are more 
likely to patronize companies that 
support their public radio stations.  

You receive personalized 
attention with copy written in a 

team approach by the 
ǳƴŘŜǊǿǊƛǘŜǊ ŀƴŘ ²C¦±Ωǎ ǎǘŀŦŦΦ 

The Black Keys 
performing at Bonaroo 
2010 
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The WFUV Listener  

Make our listeners, YOUR consumers, clients, and contributors.      

90% 
Are between the ages 

of 25 and 64 

54% 
Have an annual household 

income of $75,000+ 

71% 
Have attended the 

opera/symphony/theatre 
in the past year 

 

65%  
Work in a white collar 

occupation 

 

This is 
WFUV 

Source: Media Audit June-August 2011  Base: AdultsτAges 18+ 
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54% 

Have single and/or 
advanced degrees 

  

 
 

 

 
93% 

.ǳȅ άƎǊŜŜƴέ ǇǊƻŘǳŎǘǎ 
that are good for the 

environment 

 

 

54% 
Have attended a rock/pop 
music concert in the past 

year 

 

76% 
Are investors (have CDs, 

IRAs, 401ks) 

 

Our Core Listeners 

Source: Media Audit June-August 2011 
Base: Adultsτ35-64 
Media: WFUV 

The WFUV Listener  
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FUV Listeners Will Show You the MONEY 

FUV listeners represents all phases of the life cycle and they go out of their way to 
try and support the businesses and organizations that support FUV.  
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$2.3 
billion 
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$609 
million 

Annual Expenditure of Listeners  

We could list HUNDREDS more categories {Gasoline, Vehicle 
Insurance, Meals at Restaurants, Legal Fees, Dental Services, etc.} 

FUV listeners spend billions of dollars! 

Annual Consumer Spending Report , Bureau of Labor Statistics Jun-Aug 2009/Dec 2009-Feb 2010  
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WFUV Reaches YOUR Customer! 
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Rock & Roots Radio 

FUV Live Music Minute 

Music Reviews 

Words & Music 

Under the Covers 

Take Five 

(Monday-Friday 5am-10pmύ C¦±Ωǎ ŘƛǎǘƛƴŎǘƛǾŜ ōƭŜƴŘ ƻŦ ŀŘǳƭǘ ǊƻŎƪΣ ǎƛƴƎŜǊ-songwriters, 
Americana, blues, world and other music. NPR news every hour, local news and 
sports, and Metro Traffic reports twice per hour in the morning and afternoon drive.  

Paul Simon performing at 
the annual WFUV Spring 
Dŀƭŀ ƛƴ Ψлф 

Examples of Sponsorable Features: 

For more features and specific rates please consult your salesperson.  
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The Alternate Side 
Our indie & alternative music channel, broadcasting on WFUV 90.7 FM weeknights 
from 10 pm ς midnight ,streaming online at www.thealternateside.org, and 
broadcasting on WYNE 91.5 FM in New York City weekday mornings from 6 am ς 
Noon.  

The Decemberists in studio 

Target 
Demographic:  
Adults 18-34 

Buying power of 18-
30 year olds is $237 
million this year!*  

36.9% use Internet 
radio**  

*Alloy marketing systems  
**e Marketer May 2008 

ά¢ƘŜ му-34 year old 
generation is leading 
the way, especially 

in online and mobile 
ƳŜŘƛŀ ǳǎŀƎŜΦέ*  

An additional TAS media kit is available. 

http://www.thealternateside.org/


Are YOU FUV? 

Your logo 
HERE! 
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ά9ŎƭŜŎǘƛŎƛǎƳ ƛǎ 
²C¦±Ωǎ 

commercial 
ǎǘǊŜƴƎǘƘ ά 

άtŜǘŜ CƻǊƴŀǘŀƭŜ ŦƻǊ 
40 years has been 

one of the 
cornerstones of 

free-form FM radio 
ƛƴ bŜǿ ¸ƻǊƪέ 

ά²C¦± ƛǎ bŜǿ ¸ƻǊƪ 
/ƛǘȅΩǎ ǎƻƭŜ ǎƻǳǊŎŜ ŦƻǊ ŀ 

wide variety of music by 
heritage and new 

artists,... the station has 
built a loyal listening 
ŀǳŘƛŜƴŎŜΦέ 

Radio Station 
1. WFUV 

90.7 FM. www.wfuv.org 
άCƻǊŘƘŀƳ ¦ƴƛǾŜǊǎƛǘȅΩǎ ƛƴŎƻƳǇŀǊŀōƭŜ 

WFUV is not just the best radio 
ǎǘŀǘƛƻƴ ƛƴ ǘƘŜ ƳŀǊƪŜǘΣ ƛǘΩǎ ƻƴŜ ƻŦ ǘƘŜ 

best in the countryτand that 
includes every niche and specialty 
ǎǘŀǘƛƻƴ ƻƴ ǘƘŜ ǎŀǘŜƭƭƛǘŜ ŘƛŀƭΦέ 

άώ²C¦±ϐΣ ǿƘƛŎƘ ŦŜŀǘǳǊŜǎ 
ǾƛƴǘŀƎŜ bŜǿ ¸ƻǊƪ 5WΩǎ 

such as Dennis Elsas and 
news from NPR, just 

broke the million dollar 
mark in underwriting 

revenue for the first time 
as a professionally run 
ƴƻƴŎƻƳƳŜǊŎƛŀƭ ǎǘŀǘƛƻƴΦέ 
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Website & E-News 

Web Tile Examples 
(not to scale) 

E-Newsletter  
Tile Example 
 (not to scale) 

WFUV.org tiles achieve 
roughly 1.7 million 

impressions per month 

Direct from WFUV is our weekly 
E-Newsletter, which allows one 

underwriter to get into the 
hands of tens of thousands of 

subscribers 

 Your tile will appear on 
every page 

 This is an exclusive 
opportunity! Only one 

tile per newsletter 
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Copy Guidelines 

WFUV underwriting must adhere to the copy standards as defined by the FCC guide lines for public radio. All 
underwriting announcements begin with the lead-ƛƴ ƭŀƴƎǳŀƎŜΥ άName of Underwriter  joins you in supporting 
WFUVΦέ {Ǉƻǘǎ ŀǊŜ ǊŜŎƻǊŘŜŘ ƛƴ ƘƻǳǎŜ ōȅ ŀ ²C¦± ŀƴƴƻǳƴŎŜǊ ǿƛǘƘƻǳǘ  ōŀŎƪƎǊƻǳƴŘ ƳǳǎƛŎ ƻǊ ŀŘŘƛǘƛƻƴŀƭ ǎƻǳƴŘǎ ǳǎƛƴƎ 
value neutral statements. 

 

Announcements MAY: 

 

 
 

 

 

 

 

Announcements may NOT: 

 

 

 

 

 

 

 

Sample Underwriting Announcement (0:20 spot): 
The Neuberger Museum of Art at Purchase College joins you in supporting WFUV. Their permanent collection  

contains over 6000  pieces of modern, contemporary and African art, photographs, sculpture and more, including  

ǿƻǊƪǎ ōȅ hΩYŜŜŦŜΣ tƻƭƭŀŎƪΣ wƻǘƘƪƻΣ IƻǇǇŜǊ ŀƴŘ ƳƻǊŜΦ ! ƭƛǎǘ ƻŦ ŀƭƭ ŎǳǊǊŜƴǘ ŀƴŘ ǳǇŎƻƳƛƴƎ ŜȄƘƛōƛǘǎ ƛǎ  

available at Neuberger dot org.  

 

 

Identify the organization 
and its location 

Include brand 
names of 

products and 
services offered  

Use a telephone 
number or web 

address 

Use a corporate 
slogan if it 

identifies, but 
does not 
promote 

Use qualitative, comparative, or 
promotional language (e.g. 
άŜȄŎŜƭƭŜƴǘΣέ άƘƛƎƘŜǎǘ ǊŀǘŜŘέύ  

Mention price, 
discounts, or sales (e.g. 
άǘƛŎƪŜǘǎ ϷнрΣέ άнл҈ ƻŦŦ 
ǊŜƎǳƭŀǊ ǇǊƛŎŜǎέύ 

Contain inducements 
to buy or calls to action 
όŜΦƎΦ ά/ŀƭƭ ƴƻǿ ŦƻǊ 
ƛƴŦƻΣέ ά{ǘƻǇ ƛƴ ŦƻǊ 
ŘŜǘŀƛƭǎέύ 



Be a part of  


